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ENGLISH VERSION

1 Define Marketing Management and Explain the Five 20
Latest Philosophies/Orientations/ Concepts of Marketing
Management and Differentiate between the Marketing and
Selling Concepts.

OR
1 (A) What is Marketing Planning? Explain the Importance 10
and Process of Marketing Planning.
(B) Who are Industrial/Business Buyers? Explain their 10
Features and the Process of Business Buying.

2 (A) Explain the New Product Development Process 10
in brief.
(B) Explain the Objectives of Pricing a Product or services.10
OR
2 (A) Define Product Mix and Explain Product Mix Length, 10
Width, Depth and Consistency.
(B) Explain Various Pricing Strategies. 10

3  Define Distribution Channels and Discuss their Levels. 15
Also explain the various Types of Middlemen in it.
OR
3 Explain the role of retailers in the distribution channel 15
and discuss the major trends and developments in retailing.

4  What is Integrated Marketing Communication? Briefly 15
explain Major Tools of Integrated Marketing Communications.
OR
4  Explain the Process of Developing an Advertising 15

Campaign.
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